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CHANGES IN EDUCATIONAL POLICIES: AFFECT ON STUDENTS

ANJALI TRIVEDI
CHAIRPERSON
KARL HUBER SCHOOL
NOIDA

ABSTRACT

One of the major functions of government in any country is to provide a good education system. The Indian constitution in its
fundamental rights guarantees all children free and compulsory education till the age of 14. The government plays crucial role in
formulating policies both for educational growth for the students as well as training for the teachers. The government formulates
the format of the state & central education boards. Most of the changes introduced by the government in power is to bring about
improvement in the existing system. The very recent changes brought about in the education system at the school level is the
Elimination of class X Board, The new grading system & a compulsory third language in the school. Though not much research has
been done in this field but this paper would try to find out from the perspective of the teachers & parents as to how are they
affected from this frequently changing government policies & do they think that the performance of students is affected by the
frequently changing government policies.
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DEMONETIZATION: A GAME CHANGER FROM BLACK ECONOMY TO DIGITAL

ECONOMY

POOJA MAKEN
ASST. PROFESSOR
ITFT COLLEGE
NEW CHANDIGARH

Dr. SHASHI SHEKHAR
PROFESSOR
QUEST GROUP OF INSTITUTIONS
JHANJERI

ABSTRACT

Demonetization refers to Withdrawal of a particular form of currency from circulation. It is a cleansing action for economic pros-
perity. On the midnight of 8th November 2016, the Government decided to eliminate the existing Rs 500 and Rs 1000 notes from
circulation and gradually introduce a new set of notes. The government of Narenda Modi completely surprised his citizens by sud-
denly announcing withdrawal of larger denomination currency notes from circulation, forcing Indians to put their cash into banks.
That would bring all the money into taxable account. Demonetisation is not the first time in India, but introducing Rs. 2000/-
currency note is first time in India. Demonetization is one of the big steps initiated by Government in addressing the various issues
like black money, counterfeit currency, corruption, terrorism etc. This Research paper evaluates the Indian economy, to study the
positive and negative aspects of demonetization and to assess the sectoral impact of demonetization on the economy.
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CARROLL’S PYRAMID AND THE IMPLEMENTATION OF CORPORATE SOCIAL

RESPONSIBILITY IN “PT PUPUK KALIMANTAN TIMUR”

ADILLAH LAURA AYU NASTITI
POST GRADUATE STUDENT (MAGISTER OF ACCOUNTING)
UNIVERSITY OF BRAWIJAYA
INDONESIA

Dr. EKO GANIS SUKOHARSONO
PROFESSOR
UNIVERSITY OF BRAWIJAYA
INDONESIA

Dr. NURKHOLIS
Sr. LECTURER
UNIVERSITY OF BRAWIJAYA
INDONESIA

ABSTRACT
This study aims to analyze, evaluate and formulate the implementation model of Corporate Social Responsibility based Carroll’s
Pyramid in PT Pupuk Kalimantan Timur. The research was conducted at PT Pupuk Kalimantan Timur during 2012-2015 with data
analysis using Carroll’s pyramid. The results show that the implementation of Corporate Social Responsibility in PT Pupuk
Kalimantan Timur has fulfilled the top stage of the pyramid, which is philanthropic responsibility and as the foundation in
conducting its Corporate Social Responsibility activities, the company fulfills economic responsibility. The Company has also fulfilled
legal responsibility and ethical responsibility in its Corporate Social Responsibility implementation.
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RESEARCH SCHOLAR
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ABSTRACT
Cross-sectional studies are needed to uncover missing linkage between Human Resource Management and Information Technol-
ogy. Consequently, Human Resource researchers and practitioners need to rethink about achieving organizational objectives
through adoption of modernized technology. Objective of this study is to investigate the contribution of Human Resource Infor-
mation System (HRIS) for Operational, Functional and Strategic Human Resource Management (HRM) processes. Results depict
that adopting HRIS facilitates Operational and Functional HRM Processes, while HRIS does not supportive for Strategic HRM Pro-
cesses. It is therefore recommended that HRIS usage for operational and functional HRM is beneficial for organization.
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ASSOCIATE PROFESSOR
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MADURAI

ABSTRACT

Majority of rural customers did not have access to the banking service even to-day. Rural customers were, therefore, deprived of
most of the modern banking services. Banking inclusion will not be possible without having a focused approach towards rural
masses of the country. In the area under study, though the private sector bank branches are catering to the needs of the customers,
their reach is limited in branches and customers. The public sector banks with considerable rural branches have been serving these
customers, but still they did not fully utilise the services offered by these public banks. In the changing banking scenario of to-day,
it has to be investigated as to why majority of rural customers keep off from utilising the services of public banks. The social inclu-
sion can be achieved in banking sector by making its services more access able to the underprivileged people especially rural mases.
It is here the perception and opinion of rural customers on the ever-changing service quality of banks play a significant role as its
helps to understand the current mood of rural customers. In the present study an attempt has been made to identify the determi-
nants influencing the service quality of banks, mostly offered in the form of CRM practices. It is followed by an analysis which
indicated how the rural customers perceive the new determinants of CRM practices of banks. The result on the changes if any on
the perception of rural customers may signify a change in the approach of banks operating in the rural areas. Analysis has provided
Five factor solution, they are 1. Product and Service Factor 2. Responsiveness Factor 3. Physical Facilities Factor 4. Employees
Attitude Factor 5. Promotion Factor. It is elaborated in this paper. The perception changes of rural customers are analysed on the
identified factors, using one-way ANOVA.
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BENGALURU
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ASSOCIATE PROFESSOR
COLLEGE OF BUSINESS ADMINISTRATION
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ABSTRACT

Students’ power and immense energy needs to be harnessed. At the same time faculty’s potential and creativity need to be har-
nessed. There are gaps between students’ expectations and what educational institutions are providing. Also there is a wide gap
between what the business world demands and how students turn out during their studies in educational institutions. All over the
world educational institutions are facing this challenge of bridging these gaps and also to enhance the quality of education. When
a balance is striked between harnessing the potential of faculty and students, teaching- learning process will be effective. Experi-
ential learning is one of the teaching methodologies where learning is imbibed through experiences. Experiences result in powerful
learning which will last for a long time throughout the life. This paper is a case study of an initiative taken up by students and
uncovers the learnings of students through experiences. The major finding of the study is that experiential learning and community
service should be included in the teaching methodology and curriculum which positively transforms the personalities of the students
and brings about attitudinal and behavioral change. Incorporating experiential learning methodology and community service in
the existing subjects can bridge many gaps in the educational institutions.
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IN BIG BAZAAR, VJAYAWADA
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MBA STUDENT
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ABSTRACT

The Indian retail industry has emerged as one of the most dynamic and fast-paced industries due to the entry of several new
players. It accounts for over 10 per cent of the country’s Gross Domestic Product (GDP) and around 8 per cent of the employment.
India is the world’s fifth-largest global destination in the retail space. Customer relationship management is an emerging tool that
enables marketers to maintain their presence in the dynamic marketing environment. In the city like Vijayawada, these organized
retail store and firms are concentrating and targeting the consumer from the different segments like rural, urban, low, middle and
high income segments etc. This research paper gives clear cut information that to evaluate the CRM practices of the Big Bazaar in
Vijayawada city. CRM is highly exercised in the industry like hospitality, services industry etc. but it is having equal importance in
the retail industry also. The results of this research paper shows that the customers don't take a single second when it comes to
change the preference and break the loyalty for an organization, in such a situation it the CRM of the organization which will
compel the customers to visit the retail outlet again and again.
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ABSTRACT

Knowledge management facilitators and mechanisms play a very important role in helping personnel within the hospitality organ-
izations. Knowledge management facilitators provide ‘lubricants’ to reduce friction that works against organizations goals while
mechanisms are the functional elements that organizations control, for example, procedures that workers follow to produce ac-
tions aiming at achievement of the goals and objectives of the hospitality venture. The objectives for the study were; to determine
the extent to which knowledge management mechanisms affect organizational performance and to find out the extent to which
knowledge management facilitators affect organizational performance. Systems thinking and social capital theories formed the
foundations under which the study was conducted. Descriptive and explanatory research designs were used in conducting the
research study and analysis. The target population for the study was 756 employees from three selected hotels, where a sample of
254 was obtained for the study. Purposive, proportionate, stratified and systematic random sampling methods were used for the
study to realize the objective of the study. Questionnaires were the key tool for data collection. The content validity of the instru-
ment was tested using a pilot testing. Data was obtained from primary and secondary sources for the study. The reliability of the
tool was at Cronbach’s alpha level of 0.934. Multiple regression analysis results showed that knowledge management facilitators
and mechanisms meaningfully affect the performance of hotels at 43.1% and 22.1%, respectively. The conclusions drawn from the
study were; knowledge management mechanisms and knowledge management facilitators are the major components that affect
performance or organizations. The recommendation from the study was that hotel organizations should heavily invest in their
knowledge management facilitators and mechanisms to ensure that the personnel is well equipped to cope with the challenges of
performance in their organizations.
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ABSTRACT

Women constitute half of the population and contributing for the socio-economic development of the families and the nation as a
whole. This study is formation and nurturing of SHGS target population. The SHG has thus become an effective platform for the
women to find their innate strength, unleash their potential, weave hope and turn their dreams into realities. At this juncture the
women are the victims of hegemonic tendencies of men and are subjected to unfair treatment in every sphere of life-social-eco-
nomical political which culminates in a life of obliged dependence, unjust and indignity that does not made a true sense of life,
based on this back drop the review paper stipulates that Self Help Groups-SHG’S an indispensable and incredible association of
women that surely achieves the most anticipated aim of women called women empowerment. Apart from the aforesaid the prac-
tice of SHG’S also achieves Inclusive growth, financial inclusion, deterring gender discrimination, sustainable development above
all it will materialize the concept of qualitative life, the paper reviews about the basic issues of self-help groups it’s working,
POOCHARAM WOMEN SHG, FEDERATION as an effective role model of SHG and deterrence to the uplifting of SHG’S. The paper
extends its reviews on prudent strategic measures for the holistic development of women leading to socio -economic development
that the present globalized world is awaiting for.
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ABSTRACT

The aim of this study is to examine the effects of corporate governance practices on financial performance for listed Turkish com-
panies in BIST star market over the period of 2010 to 2015. This study also investigates whether there is a relationship between
corporate governance index (CG Index) and firm performance. In this study, five attributes of corporate governance (board size,
board composition, ownership concentration, managerial ownership and CEO duality) have been used to determine their influence
on firm performance. Tobin’s Q, ROA and ROE are selected as firm performance measures. The empirical results show that not all
attributes of corporate governance significantly consistent for all three financial performance measures (Tobin’s Q, ROA and ROE)
excepting board size and CG Index. Board composition, ownership concentration, managerial ownership and CEO duality have mix
and statistically inconsistent relationship with all three financial performance measures.
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ABSTRACT
The unorganised retail sector of India is one of the largest growing sector in the world with the only problem that the activities of
this sector are not properly organised and are within the hands of few retailers. The foreign investors in India are not very much
interested in investing in India because they are not very much sure about their future investment in India. The industrial policy of
1991 provided a new way to attract foreign investment in India. The research paper aims to study the impact of FDI in the economic
development of India with special reference to the retail sector.
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ABSTRACT

Hospital waste management is an imperative environmental and public safety issue, due to the waste’s infectious and hazardous
character. This paper examines the existing waste strategy of hospital in with a bed capacity. The segregation, collection, packag-
ing, storage, transportation and disposal of waste were monitored and the observed problematic areas documented. The
wastewater’s toxicity was also investigated. During the study, omissions and negligence were observed at every stage of the waste
management system, particularly with regard to the treatment of infectious waste. Inappropriate collection and transportation
procedures for infectious waste, which jeopardized the safety of staff and patients, were recorded. However, inappropriate segre-
gation practices were the dominant problem, which led to increased quantities of generated infectious waste and hence higher
costs for their disposal. Infectious waste production was estimated using two different methods: one by weighing the incinerated
waste. Furthermore, measurements of the parameter in wastewater samples revealed an increased toxicity in all samples. Pro-
posals recommending the application of a comprehensive hospital waste management system are presented that will ensure that
any potential risks hospital wastes pose to public health and to the environment are minimized.
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ABSTRACT

Buying of counterfeits is growing very fast. Product counterfeiting is emerging as threat though, counterfeiting has been with us
for very long time. Recently companies attention is being focused on fighting the problem. It would seem the first logical step would
be to determine the size of the counterfeit market. Product counterfeiting is growing in scope, scale, and threat. This includes
awareness of deceptive and non-deceptive counterfeiting types. India has large part of world population. Generally, people are
less educated and poor in rural India. They can’t afford sky-scraping cost branded products and services. Some local agencies take
advantage of this condition. They provide counterfeit product in rural market. Counterfeit products cover large market share of
world trade. According to (BASCAP) report 2012 to counterfeit market estimated to be as large as S600 billion a year. This problem
is not new in a developing country like India but presently it has invaded every aspect of our lives. From products such as radios,
geysers, computer software & phones to food items, beverages, cosmetics and medicines all have been illegally duplicated, copied
and counterfeited. The major victims of these products are customers and companies. The paper is an attempt to understand the
business of fake products and The goal of this research is to help brand owners and agencies efficiently select appropriate coun-
termeasures including overt, covert and forensic packaging features, as well as functions of market, monitoring, modifying supply
chains, enforcement, prosecution and legislation.
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ABSTRACT

This paper signifies the issues that are faced by start-ups. Today’s managers are having many challenges in this competitive world.
It attracts best talent and retain it. The start-up should invest a lot of time in building strategy in minds of its people. The start-up
should recruit the right persons and train them well. The newly emerging companies should not compete with the already estab-
lished companies. This paper focuses on common challenges that are faced by HR Personnel to find best solutions. In this paper,
the methodology followed is secondary data, collected from journals, text books, articles etc., start-up should adopt the change in

work environment and culture of the organization. The main HR Challenges are technology expansion, talent management.
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ABSTRACT

A significant reform in the history of Indian taxation conceptualized under “one nation, one tax” philosophy known as Goods and
Service tax (GST) rolled out on July 1,2017. The Constitution Amendment bill has been implemented post its approval by The Pres-
ident of India and passage in the Parliament (Rajya Sabha and Lok Sabha) and ratification by more than 50% of state legislature.
The tax structure aims to subsume all indirect taxes and introduce a unified tax regime in the country. It carries the flagship to
remove the previous cascading tax structure, ensure easy compliances, create uniform tax rates and structure, and help in reducing
additional tax burdens on consumers. The purpose of the study is to discuss how far the new tax laws implemented will achieve the
objectives. A detailed study of the Goods and Service tax laws has been done. The paper discusses the impact of goods and service
tax on the different business sectors. It concludes that Goods and Service tax will lead to an organized tax structure and a better
Economy provided the challenges are well taken care of.
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ABSTRACT

Human Resources (HR) are the energies, skills, talents and knowledge of people which are, or which potentially can be applied to
the production of goods or rendering useful services. HRA is the process of identifying and measuring data about human resources
and communicating this information to interested parties. Human Resource disclosure is the process of identifying and reporting
the Investments made in the Human Resources of an Organization that are presently not accounted for in the conventional ac-
counting practices. For the purpose of the study ten banks had been selected, out of which five banks were from the public se ctor
and five banks were from the private sector. Banks were selected on the basis of judgment sampling approach. All ten banks were
listed in Bombay Stock Exchange or National Stock Exchange. Human resource disclosure practices were adopted in all the selected
banks and banks was aware to the HR practices. Results reveals that public sector banks were disclosed more information related
to the human resource practices than the private sector banks. Public sector banks were also disclosed some quality information
of human capital related information.
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ABSTRACT

This paper is an attempt to find out inter-relationships between customer’s perception and customer satisfaction. The purpose of
this paper is to find out the patient’s satisfaction in private healthcare. A total of 100 participants were selected randomly those
visit private hospitals in Raipur city for healthcare facility. This paper reviews and identifies essential service quality that is related
with the customer satisfaction in the private hospitals of Raipur city. Customer satisfaction is supposed to imitate the need of
healthcare quality demand by the customers, as straight and not direct associations exist between personnel support and customer
satisfaction and concentration on customers and hospital amenities and between hospital amenities and customer satisfaction.
The most important involvement of this study is that, it proposes a way to evaluate excellent services in the private hospitals.
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ABSTRACT
The study conducted in districts of Telangana state and data was collected from a statistically selected sample of 1035 Self help
group (SHG) members. The study is aimed to finding the facts of members who sustained in the SHGs from a long time. The study
was to find the factors responsible for their sustenance and the role of financial inclusion those who are socially, economically and

financially excluded. The study is conducted in districts of Telangana state.
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ABSTRACT
The research paper is about the impact of Brand personality on consumer buying behavior. If the consumer is more aware of the
brand and has all the knowledge about its price, quality etc., the more he will be attracted towards that brand. It is proven that
brand personality plays a significant role in ensuring brand loyalty, forming favorable attitudes towards the brand and enlarging
brand equity. The loyalty level increases with the age. Family is the most influential reference group. Therefore, the aim of this
paper is to fill the existing gap in the literature by providing a better understanding about what factors form the perception of
brand personality and motivate consumers to buy.
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ABSTRACT

An often discussed topic today is college students’ perception of buying lifestyle products through e-commerce websites. The pur-
pose with the present dissertation in hand is to get a good understanding of how the perception of a college student gets affected
when it comes to buying lifestyle products via e-commerce websites. We wanted to find the main factors affecting the perception
of this particular target group. The discussed factors guided our empirical research, in which our purpose is to investigate how
these factors create a psychological impact or how well they are able to convince the customers of the targeted age group. We
chose to use a survey as a strategy for our research and the primary data was collected through questionnaire. We found that
there are many factors such as the offers which an e-commerce company provides as compared to that offered by an ordinary
retail store, convenience of getting the required product delivered at the doorstep rather than going to a store to buy it, getting an
option of gifting the present to a person without having to be physically present, convenience of buying them at any point of time
as per the convenience of a customer, etc. which have been discussed in detail in the article below. Precisely, convenience and
recreational introductions were decidedly identified with inclination for shopping on the web. And also, we have discussed about
the future scope of these companies which answer various queries such as will there be growth for them in the coming future, are
these companies going to carry on their business in the same manner as they are conducting in the present scenario or are there
any chances for their potential discontinue in the market resulting because of lack of scope. In the wake of gathering the data, they
were processed, analysed and examined using descriptive and inferential statistics.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 20

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
http://ijrcm.org.in/



http://ijrcm.org.in/

VOLUME No. 8 (2017), IsSUE No. 11 (NOVEMBER) ISSN 0976-2183

REQUEST FOR FEEDBACK

Dear Readers

At the very outset, International Journal of Research in Commerce & Management (IJRCM) acknowledges &
appreciates your efforts in showing interest in our present issue under your kind perusal.

| would like to request you to supply your critical comments and suggestions about the material published
in this issue, as well as on the journal as a whole, on our e-mail infoijrcm@gmail.com for further improve-
ments in the interest of research.

If you have any queries, please feel free to contact us on our e-mail infoijrcm@gmail.com.

I am sure that your feedback and deliberations would make future issues better — a result of our joint effort.
Looking forward to an appropriate consideration.

With sincere regards

Thanking you profoundly

Academically yours

Sd/-
Co-ordinator

DISCLAIMER

The information and opinions presented in the Journal reflect the views of the authors and not of the Journal
or its Editorial Board or the Publishers/Editors. Publication does not constitute endorsement by the journal.
Neither the Journal nor its publishers/Editors/Editorial Board nor anyone else involved in creating, producing
or delivering the journal or the materials contained therein, assumes any liability or responsibility for the
accuracy, completeness, or usefulness of any information provided in the journal, nor shall they be liable for
any direct, indirect, incidental, special, consequential or punitive damages arising out of the use of infor-
mation/material contained in the journal. The journal, neither its publishers/Editors/ Editorial Board, nor any
other party involved in the preparation of material contained in the journal represents or warrants that the
information contained herein is in every respect accurate or complete, and they are not responsible for any
errors or omissions or for the results obtained from the use of such material. Readers are encouraged to
confirm the information contained herein with other sources. The responsibility of the contents and the
opinions expressed in this journal are exclusively of the author (s) concerned.

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT 21

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
http://ijrcm.org.in/



http://ijrcm.org.in/
mailto:infoijrcm@gmail.com
mailto:infoijrcm@gmail.com

VOLUME No. 8 (2017), IssUE No. 11 (NOVEMBER ISSN 0976-2183

ABOUT THE JOURNAL

In this age of Commerce, Economics, Computer, |.T. & Management and cut throat
competition, a group of intellectuals felt the need to have some platform, where young
and budding managers and academicians could express their views and discuss the
problems among their peers. This journal was conceived with this noble intention in view.
This journal has been introduced to give an opportunity for expressing refined and
innovative ideas in this field. It is our humble endeavour to provide a springboard to the
upcoming specialists and give a chance to know about the latest in the sphere of research
and knowledge. We have taken a small step and we hope that with the active co-
operation of like-minded scholars, we shall be able to serve the society with our humble
efforts.

Oy

INTERNATIONAL JOURNAL OF RESEARCH IN COMMERCE & MANAGEMENT I

A Monthly Double-Blind Peer Reviewed (Refereed/Juried) Open Access International e-Journal - Included in the International Serial Directories
http://ijrcm.org.in/



http://ijrcm.org.in/

