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EQUIPPING EVERY LEARNER FOR 21ST CENTURY 
 

Dr. AMARDEEP KAUR 

PRINCIPAL 

ASRA COLLEGE OF EDUCATION 

SANGRUR 

 
ABSTRACT 

Education has been a fundamental component of human well-being and national productivity. Only high quality education helps for well- being and national 

development. There is need to transform the education system so as to achieve the target of universalization of elementary education along with the quality in 

education. With a great deal of investment being put into outfitting schools with technology, the question of whether or not it is worth the investment is a valid 

one. However, this paper strives to address the holistic transformation of education systems and to offer a foundation on which quality education and system 

leadership can be achieved. We believe the core of an excellent education system is based on talented teachers, strong system leadership, solid curriculum, and 

accountability for outcomes. However, another key component is the integration of technologies that can fuel new forms of teaching and learning, nurture 21st 

century skills and prepare learners for participation in the global economy of this century. 

 

KEYWORDS 
leadership, curriculum, integration of technologies, global economy. 

 

INTRODUCTION 
e know that education has been the passport to opportunity and prosperity. It has enabled individuals, whether in developing or developed countries, 

to become academics, entrepreneurs, and business and government leaders. We recognize the challenges facing education systems have a direct 

impact on our future as a corporation. Sustainability for us depends on the innovation and expertise of our employees. Our priority will always be the 

recruitment and retention of top talent. It depends on the solid foundation taught during primary, secondary, and tertiary education. We know that although 

today’s global, Internet-based economy provides numerous opportunities not available before, there is still a critical need for universal access to quality education 

and visionary leadership. Significant barriers remain to achieve this, from gender inequality to a lack of basic capacity, and we are involved in many initiatives to 

counter precisely these problems. However, this paper strives to address the holistic transformation of education systems and to offer a foundation on which 

quality education and system leadership can be achieved. We believe the core of an excellent education system is based on talented teachers, strong system 

leadership, solid curriculum, and accountability for outcomes. However, another key component is the integration of technologies that can fuel new forms of 

teaching and learning, nurture 21st century skills, and prepare learners for participation in the global economy of this century. Technology had the potential to 

increase access to education as well as improve teacher training and student learning; Sustainability of quality education and access to it needed a multi-stake-

holder approach that included government officials, education leaders, teachers, private sector investments, and non-governmental organizations (NGOs) to ad-

dress many of the basic needs and barriers to education. 

 

SYSTEM REFORM MOVEMENT 
There is now an emerging consensus on the resources needed to build a well-functioning education system. These are exceptional teachers and teaching methods, 

relevant and stretching curricular content, accountability for outcomes, and outstanding system leadership. 

1. Attract and develop very high quality teachers. 

2. Develop well defined and holistic curricula. 

3. Develop high quality system leadership. 

4. Create practices and regimes that can improve processes and outcomes.  

 

CHANGING LEARNERS 
How can traditional modes of classroom instruction engage and inspire students when life outside the classroom has changed so dramatically? For many learners, 

class is the only time in their day when they completely “disconnect.” Now everyone can be a creator—a film maker on YouTube, a recording artist on Second Life, 

or an opinion leader on blogs and a multitude of gossip and comment sites. The new paradigm requires a broader reform agenda; one that responds to socioeco-

nomic realities and enhances learning opportunities through collaborative technologies. It presents a global destination with many different local paths. 

 

PATH TO 21ST CENTURY 
HOLISTIC TRANSFORMATION 
The paradigm shift to a world of 21st century learning is rooted in a set of goals for all learners: 

� Acquire a range of skills needed to succeed in a modern, globalized world 

� Receive tailored instruction that enables them to reach their full potential 

� Connect to their communities in person and digitally, and interact with people from different cultures 

� Continue learning throughout their lives. 

Achieving this vision requires transformation in four interconnected core area. 

1. 21st century skills that complement the core curriculum.  
2. 21st century pedagogy to teach these skills effectively alongside basic literacy and numeracy skills.  
3. Crucial enabler of both the new pedagogy and skills, is technology, harnessed in a much more fundamental and effective way than traditional applications in 

education.  
4. 21st century system reform that integrates and adapts the pillars of high performing systems outlined earlier—great teachers, curricular excellence, account-

ability for outcomes, and outstanding System leadership. 
Progress will only occur when all four areas are leveraged and deployed to work together in an integrated way. Leading technologies, for instance, cannot replace 

teachers, but can support them in accomplishing much higher levels of student engagement and achievement. Similarly, great teachers cannot effectively reach 

young learners without adopting new pedagogies and few education systems can prepare their learners for prosperity without supporting the development of 

21st century skills. 

 

SKILLS IN 21ST CENTURY  
� Problem solving and decision making 

� Creative and critical thinking 

� Collaboration, communication, and negotiation 

W
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� Intellectual curiosity and the ability to find, select, structure, and evaluate information and the motivation to be: 

� An independent self-starter who is responsible, persevering, self-regulating, reflective, self-evaluating, and self-correcting 

� A lifelong learner who is flexible and able to adapt to change 

 

PEDAGOGY 
� THE LEARNER AT THE CENTER: This approach caters to multiple learning styles and adapts education to reflect the learning needs of each individual. 

� THE TEACHER DRAWS FROM A REPERTOIRE OF STRATEGIES AND SKILLS: Education must nurture creative and collaborative skills. Knowledge is available at 

the click of a mouse, but learning to apply it requires a teacher who can instruct, facilitate, guide, and support as needed. 

� INTERDISCIPLINARY AND PROJECT-BASED WORK: Interdisciplinary and project-based teaching is also particularly conducive to working in teams, and hence 

provides another example of the link between 21st century skills and the pedagogy used to impart them. 

� AUTHENTICITY: Delivering learning that is authentic is another way to engage students by appealing to their existing passions and interests. It is equally 

important to integrate real-life experiences into lessons. 

 

CONCLUSION 
Education has been a fundamental component of human well-being and national productivity. Only high quality education helps for well- being and national 

development. There is need to transform the education system so as to achieve the target of universalization of elementary education along with the quality in 

education. With a great deal of investment being put into outfitting schools with technology, the question of whether or not it is worth the investment is a valid 

one. However, this paper strives to address the holistic transformation of education systems and to offer a foundation on which quality education and system 

leadership can be achieved. We believe the core of an excellent education system is based on talented teachers, strong system leadership, solid curriculum, and 

accountability for outcomes. However, another key component is the integration of technologies that can fuel new forms of teaching and learning, nurture 21st 

century skills and prepare learners for participation in the global economy of this century. 
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