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ENTREPRENEURSHIP SKILL DEVELOPMENT IN VARIOUS BUSINESS SECTORS IN TAMILNADU 
 

Dr. G. YOGANANDAN 

ASSOCIATE PROFESSOR 

PERIYAR INSTITUTE OF MANAGEMENT STUDIES 

PERIYAR UNIVERSITY 

SALEM 
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ABSTRACT 

Entrepreneur Skills, Training and Development are the driving forces of economic growth and social development for any country. An effective entrepreneur skill 

development programme and training opportunities help to create self-employment at the Domestic as well as International level. The Indian government should 

identify what kind of entrepreneur skill and training need to start an enterprise. These training must be based on their industry of commodity business sectors for 

essential economic development. Hence the researcher discussed about the various entrepreneurs skill development and training programmes related to the busi-

ness sectors in Tamilnadu, India. We see in detail about the skill development of various sectors of the business. 

 

KEYWORDS 
business, development, entrepreneur, economic growth, skill development. 

  

INTRODUCTION  
ntrepreneurship is ‘an individual’s ability to turn new ideas into action. Entrepreneur wants creativity, innovation and risk-taking, as well as the ability to 

plan and manage projects in order to achieve objectives. It is seen as vital to promoting innovation, competitiveness and economic growth. Fostering 

entrepreneurial spirit supports the creation of new firms and business growth. Entrepreneurship skill also provides benefits of whether a person interest 

to starting a new business. They can be used across people’s personal and working lives for as they encompass creativity, initiative, tenacity, teamwork, under-

standing of risk and a sense of responsibility (European, 2015). 

Skill development is critical for economic growth and social development. Skill development is an important driver to address poverty reduction by improving 

employability, productivity and helping sustainable enterprise development and inclusive growth (Konrad, 2015). It facilitates a cycle of high productivity, increased 

employment opportunities, income growth and development. However, this is just one factor among many affecting the productivity whose measurement differs 

for individuals, enterprise and economy. The increase in productivity could be due to availability of skilled & healthy manpower, technological up gradation and 

innovative practices and macroeconomic strategies (Sunita & A, 2012). 

 

OBJECTIVES OF THE STUDY 
1. To Study the importance of entrepreneur skill development. 

2. To Critically examine types of problems & issues in entrepreneurship. 

3. To Study on support of youngster to develop entrepreneurship. 

4. To Evaluate good skill development of the successful entrepreneur.  

 

DEFINITION OF ENTREPRENEUR 
Vignesh Tamilarasu defines, “Entrepreneur is a person who led the organization, lead the society, to lead the economic development of the country”. 

 

ENTREPRENEURSHIP FOR SKILL DEVELOPMENT 
Entrepreneur wants to update his knowledge in his business. The entrepreneur skills and knowledge are the engines of economic growth and social development 

of any country. In the competitive world edge will be determined by the abilities of its people to create, share and use knowledge more effectively. On the Job 

opportunities side, it is failing to create enough job opportunities (Juan, 2011). Professionals entering the job market are lacking in skill sets. This is resulting in a 

scenario of rising unemployment rates along with low employability (Skill Development in India–present status and recent developments, 2015 - 2016). 
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CONCEPTUAL FRAMEWORK OF FACTORS THAT CONTRIBUTE TO THE SUCCESS ENTREPRENEURS  
 

FIG. 1 
 

 

 

 

 

 

 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 
 

CHILDHOOD EXPERIENCES 
In childhood experience was I found different kind’s people and I get different kinds of experience. My dad started a new business of power loom. He works it for 

his business work not successful, because of lack of man power. The handloom workers are available but the raw materials are not sufficient at the time he met 

losses and business troubles to run business. These are problems may be he attend the problem faced by his business. I saw his trouble in each and every step of 

his business. In the mean time I am seeing his business ideas and experience in his business. The impact of childhood experiences revealed common characteristics. 

There was a relative predominance of being the younger child among the successful compared to the level of training they had received, responsibilities were 

given and they were exposed to an environment which encouraged independence and creative exploration. This environment of independence laid the foundation 

that enabled them to portray strong personalities able to handle problems and challenges through their journey to success. The independent environment enriched 

their creative thoughts from an early age facilitating successful ventures later in life. All the participants had a very good relationship with their parents contrary 

to the findings, and their father was voted as the most influential parent in their lives (Bhavna, 2015). They were brought up in an environment that was part 

authoritarian and part permissive which fueled their creativity and independence. This experienced anxiety-laden stressful situations such as poverty, economic 

hardships due to decisions of their parents, and death of a father, which influenced their decisions later in life. The training received during their childhood was 

most useful to the company and produced goods or services of superior quality. Its gives a very good childhood experiences influenced their success. These early 

childhood experiences were thus found to be a factor which contributed positively to their success  (Chandrashekar & Bahal, 2012).  

 

PSYCHOLOGICAL CHARACTERISTICS 
Psychological characteristics which is the second factor identified was discussed in terms of need for achievement, locus of control, propensity to take risk, toler-

ance of ambiguity, self-confidence and innovativeness. The high degree of need for achievement entrepreneur is self- confidence. This was identified through their 

high quality. Through their commitment and hard work in achieving the targets they have set for themselves. Considering the ability to tolerate ambiguities, 

majority were identified to have moderate tolerance of ambiguity due to the different levels of uncertainty prevailing in the different chosen ventures. The entre-

preneur creativity required high degree of innovation to be successful (Yoganandan & Vignesh, 2016). It is further revealed that an alignment of these two factors 

contributed to the success their respective industries. We observed that factors such as need for achievement, self confidence, risk taking ability and locus of 

control were interrelated and worked as a force to result in their success. The ability of the entrepreneur to meet those requirements through their degree of 

innovation and tolerance of ambiguities has resulted in achieving their success. Entrepreneurial Competencies exhibited traits of strong managerial capabilities, 

hard work, sacrifices and dedication to the task. The elements relating to the competencies of the participants uncovered in the study is consistent with the 

findings of the past research. Apart from these sacrifices, hard work and dedication to the task, the participants have advised their own unique way of managing 

their employees and have cultivated unique abilities to be successful. Human relations were identified as an important aspect in their success and a unique style 

of managing this resource surfaced from the study.  

 

MANAGING EMPLOYEES AND DECISION MAKING 
Entrepreneur wants to manage the each and every employee. He has to take a good decision maker at any time. Entrepreneur creates an environment of affection, 

sense of belonging and commitment all around which are ingredients in his recipe for success. Affectionate qualities and the satisfaction he derives from helping 

his employees. He stated that he had helped some of his members to build houses and also gives advice on how they must succeed in life. He acknowledged his 

competent staff, which he considers as a part of himself and the reason for the success (Balamurugan & Kalai Rani, 2016).  

 

UNIQUE COMPETITIVE ABILITIES 
Their unique abilities in conducting their business competitively, differs with the different industry requirement venture. The inspiration of nature has enabled to 

have own trademark of design, which was described as designs that flow through the garment and being very masculine. He has a competitive edge over his 

competitors through his unique style and also through his high quality paints and dyes. The unique ability to be competitive was revealed through his ability in 

combining his artistic talent with the exposure he has received from all over the world, seeing the art of living. So you uproot those things and you store it in your 

mind. Then you play with whatever the resources here. They stated that their family was very important to them and they don’t want to lose at any end. Their 

unique abilities in conducting their business competitively were identified by the researcher as a reason behind their success. These abilities varied from creativity 

which would be in design, products or in writing, quality in the products or service provided and a network of trained suppliers along with the expert knowledge 

they had in operating their venture. The entrepreneurial competencies are various terms of business competitors and the exposure nature of the business. Thus 

the term “Entrepreneurial competencies” encompass all the identified competencies and concluded as a contributory factor to their success (Surya Kumar & 

Venkatesh, 2017). 
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FORMAL AND INFORMAL LEARNING  
All are well educated with who had pursued a professional course relating to their venture apart from their school education. Even with such a foundation affirmed 

that informal learning was the most important form of learning due to the creative nature of their ventures. Highlighting the importance of informal learning a 

participant stated. Their opinion was that creativity is inborn and can be harnessed through the experience in that field and learning through the association of 

people which cannot be taught through formal courses (Seuwandhi, 2008).  

 

CONCLUSION 
Every person has a different skills and ideas. We are different thoughts and ideas are having by each and every person. But a successful entrepreneur has to be 

getting their knowledge in the unique rules to follow. In this article we following to very simple and important of the business skills have to be growth of the 

successive skill development of the entrepreneur. These are the above points to be showing the frame work of the successful entrepreneur to develop his skills 

and making a good entrepreneur in this world. 
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